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Datacolor business

We develop, produce and market precision color calibration and 
management solutions globally to industrial and professional 
customers and to “digital enthusiast” consumers

Our products are instruments, application software and services 

We focus on vertical market segments such as textiles, paint & 
coatings, automotive, digital photography and others

Today there are 13 locations with more than 325 employees in 
25 countries
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Fiscal 2007 – Record sales, better profitability

Gross sales increased 6.7% in USD, ahead of market 
• Up 3% in CHF to 89 million (86 million)

EBIT grew to CHF 7.8 million (5.8 million) 
• Higher sales
• Improved gross profit margin
• Stable operating expenses

EBIT Margin rose to 9% (6.9%)
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Healthy growth in consumer business

Sales up 22% for Spyder products

• Digital photography growth drives need for calibration

• Spyder2 increased lead in monitor calibration

• PrintFix remains the preferred printer calibrator

• Double digit growth in all geographic regions

• Single brand strategy fully implemented
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Europe, Asia drive industrial business

European sales up 10%, Asia also strong

• Further penetration into clothing brands/retailers and 
suppliers

• New Automotive OEM customers in Europe

• BMW and Porsche rolling out to suppliers
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Balanced portfolio mix
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Sales growth
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Competitive environment – color industry

300

200

100

0

X-Rite (sales USD 280m)

Datacolor (sales USD 71m)

Byk-Gardner, Konica Minolta, HunterLab, 
Technidyne, Techkon,
Local software companies

50

U
S

D
 m

ill
io

n

Industrial market for
color management

X-Rite*         $81 million
Datacolor      58 million
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Datacolor’s growth strategy

Strong position as No. 2 in the color industry

• Focus on specific market segments

• Expand in textile segment where we are number one

• Strengthen paint & coatings

• Become No. 1 in automotive supply chains

• Leverage strength of single brand 

• Alliances and acquisitions
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New products already launched in FY2008

Next generation Spyder3 product line

• Spyder3 Elite and Pro monitor calibrators

• Spyder3Print printer calibrator

New-to-world software for color matching wood stains

Upgraded Spectrum software for corporate color networks

A new Ahiba line of lab dyeing machines


